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I was born a creative person. Thanks
to a lucky accident, I was able to attend
the glass school in Kramsach/Tirol as a
beginning scientific glassblower. It is
an international glass school, not well-
known but very big (about 300 perma-
nent students) with topnotch, skilled
teachers (Willi Bernhard, Rudi Gritsch). ||
In 1994, after four years of flame-
working classes and two extra years | |
of a craft and design education there, |
I became a self-employed flameworker [ |

in Mariastein, in the Tyrolean Alps of |

. Austria.

.~ From the beginning, I used every free
' minute to perfect my skills in scientific |

| glassblowing and create my own cre- |

|| ative line. I make everything that my |
customers want in borosilicate. In the
1990s, my favorite works were true-

 scale replica models of machines, tools |

" or bikes, which I formed in clear Pyrex | '
~ glass and mostly mounted in bottles. I |

" also made replicas of two space shuttles ||

| — the Challenger and the Discovery —
ordered by an astronaut in Chicago. |

Another constant theme was skeletons |

in all variations.

| In the winter of 2000-2001, I had my [
own little studio in the ski resort Beaver |

| Creek, Colorado. It was a great experi- |

| ence, and I still profit now from all the |

| connections I made at that time.

My workshop is located far away from |

| civilization. This is a big advantage, \|
| because, during the week, there are no | |
* | visitors or other people to disturb me
" while I work, but it can also be a little
| problem with marketing at the begin-
ning of a career. The Internet is the
main way I get and keep contacts with
customers.

When I work, I almost become one

| with my objects. Sometimes I work the |
| whole night to put my personal feelings

at that time into the glass. Even when |

the personal feeling is fully loaded with [#
aggression, the glass result produced i :

in this condition is pretty amazing. An
example of a work in such a situation
is the bottle “U.S.-Vampire.” It shows |
a hungry vampire skeleton hanging in
a bottle. The bottle is the coat and the
skull is the bottle stopper.




“Thunderbowl”

2006, 31.5 cm square x high 15.5 cm

. I sold this bottle at the GAS auc-
tion in Seattle 2003. During a trip
- from Seattle to San Francisco in 2003,
| I was influenced by a little exhibi-
tion at the Contemporary Crafts Gallery
in Portland. It showed the artist Eric
Franklin and my favorite glass master,
William Morris, in one showroom—
Franklin’s freaky neon bones together
with Morris’s animal skulls.

A lucky contact with Ed Krishner, a
neon plasma artist from Oakland (he
bought “U.S.-Vampire”), brought my
dreams to reality—creating plasma-
filled hollow glass objects—a new area
of my glass way.

After a few workshops in Mariastein,
I made an animal skull collection in
' 2004 and 2005 (Franklin and Morris —
thanks). In the last three years, 1 have
' made chalices and vessel forms that

| are specially designed to bring the light

plasma into full bloom.

“Bullfroggreen”

2007, 30 cm square

Instead of taking holidays, every year,
I look for a special project to do, mostly
with friends and my brother Flori. For
example, last fall, we built our own tree-
house next to my workshop. It is big
enough that two people can sleep in it,
and it has an oven and toilet. Everything
is self-made because then everything has
a history; you can feel the positive energy
and you get great inspiration from it. I
built my workshop in 1998. It is 170m?
—big, and much nicer than my living
room! The workshop has to be the nic-
est place, because this should be the area
where you spend most of your time.

Comparing the U.S. and European
markets

For me, it is very important to stay in

contact with American flameworkers. |

Their community is huge, which means
it is also a good selling place, with a lot
of galleries and also a good market for

. supply companies. Most of the develop-

ments in the flameworking market now
come from America.

There is one thing I don’t like very
much, though, especially in American
glass: It is mostly too colorful, and
you cannot see a difference between
ceramics and glass, I'm a big fan of
pure, transparent glass, The color should
come in connection with light.

In America, it is a little bit different | :

than it is for us. The only big advan-
tage we (in Europe) have, compared to

| America, is the loyalty to our jobs that |
we have learned. Many craftspeople |

work their whole lives in only one job.

In Lauscha, the flameworker center in
Germany, [ know family companies |

with members who have worked in the
same job for eight generations. That’s
great for learning skills in crafts,

In Europe, the conditions are not
appropriate for a flameworker boom
like there is in America. The opposite is
the reality. You can find used equipment
for nothing everywhere, because many
master flameworkers go into retirement
without finding anyone to continue their

- businesses. Energy costs are high and it |
| is not possible to do this kind of work
just to have fun and relax from your |
main job. This I have seen and enjoyed |

during my working trip in Colorado: all

| career as a self-employed flameworker,
' I was only allowed to work with rods.

the pipemakers working in their garages
in a relaxed atmosphere, with a pimped
fridge used as an annealing kiln—fan-
tastic! In Europe, you have to already be
an educated flameworker with at least
four years of glass-school knowledge
if you want to be self-employed. There
are so many special restrictions on how
a workshop has to look. This makes it
impossible to work as a beadmaker, for
example, just for fun.

Here’s an example of the crazy rules
in Austria: When I finished glass school |
after six years of study and started my |

To work with tubes, I had to wait two |
more years. After getting a diploma as a

| master flameworker, then I was allowed |

to make Schnapps glasses. If you go |
against these rules, in the worst case,
you have to close your business.

There is one more possible problem
when young flameworkers start their
careers. At this time, the life cycle of |
a product gets shorter and shorter. You
have to be flexible and have a wide
product range. I work with neon, sci- |
entific glass, drink glasses, sculptural
glass and architectural glass and, with
Gitti, even in the comic bead area. That

“Green Mamba”

2006, 23 cm square x 32 cm high
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*“U.S.-Vampire”

s 2002, 70 cm high
H : (photo by Christoph Ascher)

means it would not be a problem if
& nobody wants, for example, my neon
glass any more.

Some of the Lauscha Christmas orna-
ments flameworkers only made one very
special product in their whole life. They
are unbelievably good at their job, but
if this market breaks down, they don’t

creative enough to see more markets
 where they can start again with the great
- skills they have.

The fruits of the flameworker life

rich because I can do what I want. I
don’t worry about what people think
about my glass. Some say it is craft;

they look at my glass.

history—trash, wood, wire.

est at 9 in the morning, I see immedi-
ately how it is going. After that, I decide
whether the day’s condition is good for
a creative work or perhaps better for a

know what is going on—they are not |

I enjoy my flameworker life. I feel [\

others say it is art. I feel happy when &
people say “Wow” or “Awesome” when || Or so, I’ve been fully loaded with work,
| so I always have a few options. I don’t
| like to make one work many times.
In addition to glass, I work with [

everything that is interesting and has a 5_

| looking for new goals. This gives me
~ the feeling that my skills get better day
| for day, and it all means that I don’t fee
married to my work.

When I start my work day, at the earli- |

“Gazelle”

2005, 110 ¢m high x 30 cm wide

scientific work. For the past three years ter to stop work as early as possible and
take a mountain hike or a skiing tour
with my girlfriend and Max, our border

~ collie, to refresh my creative instincts.

Mass-produced glass is not my thing. i
For me, it is important that the quality of ||

[ My next challenge is that I will become
my orders is always rising. I’'m always &

a father next month. I’'m looking for- |
ward to seeing what new personal and | :
professional challenges the future will &
bring.

There are many days when I don’t feel
creative in the morning. Then it is bet-
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“Red Pot.”

2006, 26 ¢m square x 18 em high =
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“Highlander,”
2005, 110 cm wide x 55 em high
A J \JI Bernd Weinmayer



